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“~_ FINANCING LIFECYCLE

Funding

Revenue

Exit alternatives

None

None

LBO’s & MBO’s

Venture Capital Public Markets —IPO’s
Strategic Investors Private equity funds
Private equity PIPE’s
1 Angels, Incubators, OCS, Pre-IPO funding Convertibles, bonds
Founders, Family, Friends
IPO
Early i
Seed Capital Stage Later Stage Secondary
Offerings
Mezzanine
C
B
//
A
A .
///' Time
pd >
s e Secondary offerings
< oL PIPE’s
M&A's )
< > Acquisitions Privat it M&A's
< B fvate s Private equity

Seed or Start-up: Market research and product development.

Early Stage: Funding full-scale operations and selling products/ser&ises. Not yet 9rofitab|e.

Later Stage: Funding growth and new products. Near break-even.

Mature, expansion : Funding expansion, increasing market share, exits V
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IT'S ALWAYS PERSONAL
DON CORLEONE
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